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 “I'm a fighter. I believe in the eye-

for-an-eye business. I'm no cheek 

turner. I got no respect for a man 

who won't hit back. You kill my 

dog, you better hide your cat.”  

 

Muhammad Ali 

The Greatest - My Own Story 
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Round 1 - Food wars 

Grandma went food shopping armed only with a wicker basket. Today you need a 

pocket calculator and nerves of steel. The supermarkets are out to get you - on the 

high street and on the internet. 

In the 1950s we shopped for food several times a week, queuing in grocers, 

greengrocers and butchers and buying what was seasonal and available and often 

just enough for that night’s meal.  

Then the supermarkets arrived and while there was more on the shelves we found 

ourselves buying in pre-packaged amounts that often had nothing to do with 

family budgets and everything to do with the economies of scale these massive 

food behemoths required to make their margins work.  

We were tempted by out of season vegetables, and the science of food 

preservation meant we could stock our cupboards and freezers with delicacies that 

would last months. 

At the same time supermarkets began to employ increasingly sophisticated (and 

sometimes downright duplicitous) techniques to tempt us to part with our hard-

earned cash. Eye catching end of aisle displays are piled high with higher priced 

items (and those with the biggest profit margins). Supermarkets can make as much 

again from food manufacturers paying to get prime positions on the shelves for 

some products. 

The fighting fit food shopper goes in low. Often the best bargains are in the middle 

of the aisle and on the lowest shelves. And if mental arithmetic isn’t your strong 

suit take a calculator - you’ve probably got one already on your mobile phone. 

Price hunting 

We used to be able to see the price on every can or packet, but now we have to 

find the price on the shelf and constantly changing offers, deals and discounts 

mean these may not tally with what’s actually charged at the till - so keep your 

wits about you.  

The game is to browbeat us into believing we’re getting bargains. This includes 

multi buys - three for the price of two, buy one get one half price, buy this and get 
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bonus points or vouchers.  Beware! Often multi buys work out more expensive 

than individual items. Big packs on special offer may be more expensive than 

buying two smaller packs.  

To make “offers” appear to be better value prices may even be higher in a branch 

for a few weeks so they can be “reduced” nationwide with an advertising fanfare.  

Supermarkets purposefully make it difficult to compare prices. Fruit for example, 

may come pre-priced in a bag, priced individually and sold by weight.  Sometimes 

prices will be quoted in kilos, others in grams. Sometimes the easiest thing is to 

locate the scales and weigh your different options. Or vote with your feet and use 

your local street market for fruit and vegetables.  

Take a tip from granny and don’t buy all your shopping in one place. Supermarkets 

aim to profit by selling some items cheap but operating higher margins on a whole 

range of other shopping staples. In other words when they cut one price they 

increase two others. 

You may not be able to visit more than one supermarket every week but what 

about varying where you shop week by week and then buying only those items you 

know are genuinely cheaper in that store?   

And check out bargain outlets, such as Pound Stores for staples like cleaning 

products and dishwasher tablets. As a Money Fight Club member you keep your 

weekly receipts and are building up a picture of what’s generally cheaper where. 

But do not believe because the store’s name says it is cheap that it really is.  Do not 

be lulled into a false sense of security. 

In fact Pound Stores have come under the spotlight for encouraging producers to 

supply them with smaller packs and jars so that products look better value than 

the ones elsewhere (but actually contain less). They also use big pack and poster 

promotions, such as “25% extra free” when the actual cost and value is no 

different (or even poorer) than that available in other retail outlets. 

How to be a food fighter 

Don’t be drawn in by the advertising Be wary of the big promotions and 

newspaper or television advertisements designed to lure us into stores.  The highly 
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publicised and eye catching reductions are likely to be offset by increases 

elsewhere.   

Think about where you shop Many supermarkets operate different prices in 

different stores.  They may claim the costs of a smaller inner city store are higher 

than for a big out-of-town location but often pricing has more to do with what the 

local market will tolerate (eg people without cars who can’t drive to out of town 

locations) and how much competition there is.  

Shop like your granny Make a list and keep to it. Plan meals before you shop so 

you use ingredients that will go off first, while they’re still fresh - such as leafy 

green veg. Don’t change your mind. 

Allow yourself time to shop, double-check prices and don’t grab things from aisle 

ends without thinking   The stores pile high their “special offers” at aisle ends and 

these are often more expensive than items elsewhere in the store. If you can’t see 

what you’re looking for - ask. 

Beware deceptive packaging Manufacturers can make their products in whatever 

size packs the supermarkets want.  They want different sizes because they are 

trying to fool us into believing that we are getting good value.  It means that when 

you visit different stores or see a “bargain” offer in your usual one you must check 

exactly what you’re getting for your money.  The cheaper packs are likely to 

contain a lot less.    

For example, a surface cleaner that sells at £2.29 for 750ml is also offered in a 

bottle just as tall but a lot slimmer for £1 - the second bottle contains just 400ml. It 

looks like it is a tremendous bargain at less than half the price.   It is cheaper per ml 

but only just.  Not worth stocking up on. 

 The manufacturers are also reducing the amount we get for our money on a 

regular basis to disguise their rising prices.  Chocolate bars, loo rolls, cereals, 

cleaning products and many more are all shrinking - year on year.   

If you spot a con, make a note of it. Most of us have cameras on our mobile 

phones so what about photographing the offer and drawing it to the attention of 

the store that’s trying to get you to pay more for less.  
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A prime example of this is one store where packs have “25% extra free” 

emblazoned on them but which are actually selling for the same price as other 

shops that don’t have the pack promotion. It happens all the time. We’re sick of it 

and you should be too. If we show stores that we’re wise to their tricks maybe 

they’ll stop. 

In fact, read all offers and promotions very carefully.  A big sign may look 

attractive but the ‘bargain’ is often not the most commonly bought version but a 

new addition to the range, such as a new flavour. Again, if you spot a con don’t just 

avoid it - point it out. Let’s see if we can get the big stores to play fair by letting 

them know we can spot their tricks. 

Don’t buy multi-buy fresh fruits and vegetables You’re unlikely to eat them all 

before they go off unless you have a large family or extra people staying.   

If there’s a good street market near you use it You can buy exactly the quantity 

you want and it’s likely to be cheaper.  Even more expensive farmers’ markets can 

be cheaper than supermarkets for produce and the food should be fresher and 

better quality.   

Watch everything when it goes through the checkout and challenge anything 

that is more expensive than you expected it to be. Don’t be embarrassed if it is 

marked at half price on the shelf but then goes through the till at full price. Speak 

up.  

Use money-off vouchers cautiously.  It is worth keeping the ones for products you 

use regularly in your bag, wallet or purse so they’re with you when you shop.  But 

be careful.   The detergent you bought last week for £6 may be higher in price 

when you have a voucher for £1.50 off.   

Never spend more to get a bargain Spending £60 to get 300 extra points or 5p off 

a litre of petrol isn’t a saving if you usually only spend £45 when you shop.  The 

supermarkets set the targets above your normal weekly spend. The nearest filling 

station you can get the cheap petrol may be miles away so that any reduction is 

offset by the petrol used. 

When you get money off coupons at the till consider going through them there 

and then and handing the useless ones in at customer service on the way out. Do 

you think we can get companies to take the hint? 
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Did you enjoy this extract? 

Money Fight Club is a consumer guide to avoiding the 

scams, spotting the bogus deals and getting what you 

want. It's packed with practical advice and useful 

techniques showing you how to fight for your rights. 

 

Money Fight Club founders Anne Caborn and Lindsay 

Cook say they wrote the book because a disturbing 

number of supermarkets, financial institutions and 

utility companies are guilty of financial mugging and 

bully boy tactics: 

 

Money Fight Club: published by Kindle priced £2.48 in 

the UK and available on Amazon worldwide. 

Buy Money Fight Club page on Amazon.co.uk by using 

this link 
 

http://www.amazon.co.uk/Money-Fight-Club-ebook/dp/B00A76YUSU/ref=sr_1_1?ie=UTF8&qid=1352969362&sr=8-1
http://www.amazon.co.uk/Money-Fight-Club-ebook/dp/B00A76YUSU/ref=sr_1_1?ie=UTF8&qid=1352969362&sr=8-1

